STRATCOM Venues
	Item #
	Venue
	Audience
	Expected Result
	Status
	History

	1
	CGSC Table AIWFC (Branch Day and Enrollments)
	Major’s and Faculty at CGSC (ILE program)
	Awareness for students (MAJORs) and faculty at CGSC
	Working on Coordinating next Branch day and Enrollments
	New Effort

	2
	AIWFC Army Professional Forum
	Army IW Community
https://forums.army.mil/

	Engage deployed soldiers and Garrison support, GS, and DOD contractors share lessons learned.
	AIWFC Forum has been established need get visibility top level and connect SO
	COIN and SFA have active Forums

	3
	Websites- CAC Public
	Open to the entire world 
	Keep relevant information that will get the word out to the public about AIWFC
	Needs updating 
	AIWFC site has minimal information

	4
	Video on website
	Open to the entire world
	Engage audience in an Interactive way and increase awareness of AIWFC
	
	New Effort

	5
	Brochures
	Military Community
	Provides easy way to get the word out about AIWFC
	
	Very successful

	6
	Army lesson Learned (ALLIS) site
	Military Community
	Sharing lessons learned
	Recently put in place
	Has not been measured

	7
	Newsletter
	AIWFC community 
	Reach larger audience to provide current information and share knowledge
	Continue- currently twice monthly. Could increase to monthly.
	Very successful

	8
	Wikipedia
	Open to the entire world
	High level exposure to commonly used site
	
	New Effort

	9
	IW
Conference
	IW community
	Collaborative gathering and sharing event
	
	New Effort

	10
	VTC or DCO session
	AIWFC Community
	Invite several organizations to participate online to share and collaborate
	
	New Effort

	11
	Military Review
	Military Community
	Publish relevant thought provoking articles

	
	New Effort

	12
	Army Times
	Army Community
	Publish relevant thought provoking articles
	Have published several articles highlighting current events
	Very successful

	13
	NPR- interview
	Diverse Audience
	Interactive way to provide knowledge sharing to a  wide audience 
	
	New Effort

	14
	CAC Blogs
	Army Community
	Engage Army community to share knowledge
	Very few responses
	Marginal successful


	15
	Small World Journal Blog
	Diverse Audience 
	Engage larger community to share knowledge
	High traffic 
	Very successful

	16
	Webcasts
	Diverse Audience
	Interactive way to provide knowledge sharing to a  wide audience 
	High traffic
	Very successful

	17
	Robust RFI
	AIWFC Fusion Center team
	Collaboration and tracking of all RFIs by Fusion Center.
	
	New Effort

	18
	Customer Service-Phone online
	AIWFC Fusion Center team
	Interactive way to meet customers’ needs.
	
	New Effort

	19
	AKO presence
	Army Community
	Engage larger community to share knowledge
	
	New Effort

	20
	SIPR presence
	Army Community
	Share with field and provide when needed classified files 
	
	New Effort

	21
	Road Show
	Army Community
	Interactive way to provide knowledge sharing to a  wide audience
	
	New Effort
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