GLOSSARIO ECONOMICO-AZIENDALE MONOLINGUE (tutto in Inglese)
(a cura del Prof. G. Ruocco)
 (tratto dal dizionario on line  WWW.BUSINESSDICTIONARY.COM )
Business Process  sinonimo di Business Function 
  Definition
Series of logically related activities or tasks (such as planning, production, sales) performed together to produce a defined set of results. Also called business function.

Read more: http://www.businessdictionary.com/definition/business-process.html#ixzz13TGMicG0
organization

  Definitions (3)
1. Non-random arrangement of components or parts interconnected in a manner as to constitute a system identifiable as a unit.

2. Sequential or spatial (or both) form in which a body of knowledge, data, people, things, or other elements, is purposefully arranged.

3. Social unit of people, systematically arranged and managed to meet a need or to pursue collective goals on a continuing basis. All organizations have a management structure that determines relationships between functions and positions, and subdivides and delegates roles, responsibilities, and authority to carry out defined tasks. Organizations are open systems in that they affect and are affected by the environment beyond their boundaries.


Read more: http://www.businessdictionary.com/definition/organization.html#ixzz13VXbr9Rl
system

  Definitions (2)
1. Set of detailed methods, procedures, and routines established or formulated to carry out a specific activity, perform a duty, or solve a problem.

2. Organized, purposeful structure regarded as a 'whole' consisting of interrelated and interdependent elements (components, entities, factors, members, parts etc.). These elements continually influence one another (directly or indirectly) to maintain their activity and the existence of the system, in order to achieve the common purpose the 'goal' of the system. All systems have (a) inputs, outputs, and feedback mechanisms, (b) maintain an internal steady-state (called homeostasis) despite a changing external environment, (c) display properties that are peculiar to the whole (called emergent properties) but are not possessed by any of the individual elements, and (d) have boundaries that are usually defined by the system observer. Systems underlie every phenomenon, and are everywhere one looks for them. They are limited only by the observer’s capacity to comprehend the complexity of the observed entity, item or phenomenon. Every system is a part of a larger system, is composed of sub-systems, and shares common properties with other systems that help in transferring understanding and solutions from one system to another. Systems obey rules which cannot be understood by breaking them into parts, and stop functioning (or malfunction) when an element is removed or altered significantly. Together, they provide a coherent and unified way of viewing and interpreting the universe as a meta-system of interlinked wholes, and of organizing our thoughts about the world. Although different types of systems (from a cell to the human body, soap bubbles to galaxies, ant colonies to nations) look so very different on the surface, they have remarkable similarities. At the most basic level, the systems are divided into two categories: (1) Closed systems: theoretical constructs which have solid boundaries and where only the components within the system are assumed to exist in a self-sufficient state. All other influences or variables from outside the system are considered to be non-existent or insignificant for the purpose of the system analysis. (2) Open systems: the 'real world' systems that have permeable boundaries through which they continually exchange energy, material, and information with their external environment the larger system in which they exist. Different systems methodologies (such as systems dynamics and systems thinking) classify systems differently.




Read more: http://www.businessdictionary.com/definition/system.html#ixzz13VYdj5SJ
internet commerce

  Definition
Broad term covering all commercial activity on the internet, including auctioning, placing orders, making payments, transferring funds, and collaborating with trading partners. Internet commerce is not a synonym for electronic commerce (e-commerce) but one of its subsets.

Read more: http://www.businessdictionary.com/definition/internet-commerce.html#ixzz13VgD2rDg
electronic business (E-Business)

  Definition
Firm which, in contrast to an electronic commerce firm, conducts its day-to-day business functions over the internet and/or other electronic networks such as electronic data interchange (EDI). Electronic business includes collaborating with distributors on sales promotions, interacting with and servicing the customers, and conducting joint research with business partners.

Read more: http://www.businessdictionary.com/definition/electronic-business-E-Business.html#ixzz13VlaOC3X
electronic commerce (E-Commerce)

  Definition
Business conducted through the use of computers, telephones, fax machines, barcode readers, credit cards, automated teller machines (ATM) or other electronic appliances (whether or not using the internet) without the exchange of paper-based documents. It includes activities such as procurement, order entry, transaction processing, payment, authentication and non-repudiation, inventory control, order fulfillment, and customer support. When a buyer pays with a bank card swiped through a magnetic-stripe-reader, he or she is participating in e-commerce.

Read more: http://www.businessdictionary.com/definition/electronic-commerce-E-Commerce.html#ixzz13Vgmb0LJ
private limited company

  Definition
Type of incorporated firm which (like a public firm) offers limited liability to its shareholders but which (unlike a public firm) places certain restrictions on its ownership. These restrictions are spelled out in the firm's articles of association or bylaws and are meant to prevent any hostile takeover attempt. The major restriction are: (1) stockholders (shareholders) cannot sell or transfer their shares without offering them first to the other stockholders for purchase, (2) stockholders cannot offer their shares or debentures to the general public over a stock-exchange, (3) number of stockholders cannot exceed a fixed figure (commonly 50).
Read more: http://www.businessdictionary.com/definition/private-limited-company.html#ixzz13VpQw1Z7
supply chain

  Definition
Entire network of entities, directly or indirectly interlinked and interdependent in serving the same consumer or customer. It comprises of vendors that supply raw material, producers who convert the material into products, warehouses that store, distribution centers that deliver to the retailers, and retailers who bring the product to the ultimate user. Supply chains underlie value-chains because, without them, no producer has the ability to give customers what they want, when and where they want, at the price they want. Producers compete with each other only through their supply chains, and no degree of improvement at the producer's end can make up for the deficiencies in a supply chain which reduce the producer's ability to compete.

Read more: http://www.businessdictionary.com/definition/supply-chain.html#ixzz14AVkPjSY
supply chain management (SCM)

  Definition
Management of material and information flow in a supply chain to provide the highest degree of customer satisfaction at the lowest possible cost. SCM requires commitment of supply chain partners to work closely to coordinate order generation, order taking, and order fulfillment thus, creating an 'extended enterprise' spreading far beyond the producer's location.

Read more: http://www.businessdictionary.com/definition/supply-chain-management-SCM.html#ixzz14AWtdYeH
business logistics

  Definition
Coordination of projected requirement, procurement, physical movement, and storage of components, parts, raw materials, and semi-finished and finished goods, to achieve optimum demand-service level at minimal cost. It includes both inbound and outbound movements, and is a larger concept than distribution management which does not include activities such as forecasting and procurement.
Read more: http://www.businessdictionary.com/definition/business-logistics.html#ixzz14AjfrV6l
procurement

  Definitions (2)
1. Acquisition: Complete process of obtaining goods and services from preparation and processing of a requisition through to receipt and approval of the invoice for payment. Also called sourcing, it commonly involves (1) purchase planning, (2) standards determination, (3) specifications development, (4) supplier research and selection, (5) value analysis, (6) financing, (7) price negotiation, (8) making the purchase, (9) supply contract administration, (10) inventory control and stores, and (11) disposals and other related functions.

2. Law: See inducement (Definition 2(1)).

Read more: http://www.businessdictionary.com/definition/procurement.html#ixzz14Al11kjG
marketing mix

  

Definition

Planned mix of the controllable elements of a product's marketing plan commonly termed as 4P's: product, price, place, and promotion. These elements are adjusted until a right combination is found that serves the needs of the product's customers while generating optimum income. Sometimes the first P (Product) is substituted by 'presentation.' See also marketing and mega marketing.

Marketing

Definition
Management process through which goods and services move from concept to the customer. As a philosophy, it is based on thinking about the business in terms of customer needs and their satisfaction. As a practice, it consists in coordination of four elements called 4P's: (1) identification, selection, and development of a product, (2) determination of its price, (3) selection of a distribution channel to reach the customer's place, and (4) development and implementation of a promotional strategy. Marketing differs from selling because (in the words of Harvard Business School's emeritus professor of marketing Theodore C. Levitt) "Selling concerns itself with the tricks and techniques of getting people to exchange their cash for your product. It is not concerned with the values that the exchange is all about. And it does not, as marketing invariably does, view the entire business process as consisting of a tightly integrated effort to discover, create, arouse, and satisfy customer needs."
concept

  

Definitions (3)

1. Advertising: Briefly stated clear idea around which an ad or marketing campaign is organized.

2. Product development: Clear, detailed description of the attributes and benefits of a new product that addresses the needs of the targeted customers.

3. The reasoning behind an idea, strategy, or proposal with particular emphasis placed on the benefits brought on by that idea. Examples of concepts include the design for a new automobile or the pitch behind an advertising campaign.
life cycle

  

Definitions (3)

1. General: Concept that compares the cyclical nature of families, organizations, processes, products, and systems with the cradle to grave life stages (birth, growth, maturity, decay, and death) of living organisms.

2. Ecological impact: Stages in the life of a material or product from resource extraction through processing, manufacturing, use, and disposal or recycling.

3. Marketing: Pattern of demand for a good or service from introduction, growth, stagnation, and decline.

marketing strategy

  

Definition

Written plan (usually a part of the overall corporate plan) which combines product development, promotion, distribution, and pricing approach, identifies the firm's marketing goals, and explains how they will be achieved within a stated timeframe. Marketing strategy determines the choice of target market segment, positioning, marketing mix, and allocation of resources. See also strategic plan.

marketing plan

  

Definition

Product specific, market specific, or company-wide plan that describes activities involved in achieving specific marketing objectives within a set timeframe. A market plan begins with the identification (through market research) of specific customer needs and how the firm intends to fulfill them while generating an acceptable level of return. It generally includes analysis of the current market situation (opportunities and trends) and detailed action programs, budgets, sales forecasts, strategies, and projected (proforma) financial statements. See also marketing strategy.

